Class: Communication Theory
Name: ___Nikki Jo McClenny_______________

1.  Article reference Information reference Information (APA or MLA) 

· Knobloch, Leanne (2006).Relational Uncertainty and Message Production within Courtship: Features of Date Request Messages. Human Communication Research. 32, 244-273.

2.  Institutional affiliation and academic rank of author(s) at time of publication

· Leanne Knobloch (Ph.D., University of Wisconsin-Madison, 2002) is an assistant professor in the Department of Speech Communication at the University of Illinois.
3. Theory

a. name of theory

· This article applies the relational uncertainty theory to date request messages.
b. key concepts and terms 

· Relational Uncertainty is the degree of confidence people have in their perceptions of involvement within interpersonal relationships (Knobloch and Solomon).

· Self-Uncertainty includes the ambiguity individuals experience about their own involvement in the relationship.

· Partner Uncertainty encompasses the doubts people have about their partner’s involvement in the relationship.

· Relationship Uncertainty involves the questions individuals have about the nature of the relationship itself.

· Fluency is the degree to which messages are smooth, fluid, and free of speech errors.

· Affilativeness is a complex and multifaceted construct. In general, it refers to the degree of liking conveyed by an utterance. It involves content intimacy, personalism, and affection.

· Content Intimacy is the degree to which people’s messages focus on private, personal, and deep issues.

· Personalism is the extent to which messages are uniquely adapted, tailored, and customized to the partner.

· Affection is the degree to which messages show positive feelings, warmth and fondness for a partner.

· Relationship Focus is how much the content of an utterance addresses the nature of the relationship between people.
· Explicitness, a fundamental feature of compliance-gaining messages, is how clearly speakers signal their intentions in the message.
· Perceived Effectiveness is people’s assessment of the overall quality of a message. 
· Realism is how realistic the message was perceived either by self or others.
· Message Length is how long the message was according to word count.
4. Research Questions and/or Hypotheses

· H1 : Relational Uncertainty is negatively associated with the fluency of date request messages.
· H2: Relational Uncertainty is negatively associated with the affilativeness of date requests.

· H3: Relational Uncertainty is negatively associated with how much date requests focus on the relationship.

· H4: Relational Uncertainty is negatively associated with the explicitness of date requests.

· H5: Relational Uncertainty is negatively associated with the perceived effectiveness of date requests. 
· H6: Relational Uncertainty is negatively associated with people’s perceptions of the effectiveness of date requests after controlling for the effectiveness judged by independent observers.

· RQ1: Does relational uncertainty continue to predict features of date requests when length of romantic interest is covaried?

5. Data/Method(s)
a. identification of data

b. type of method(s)/procedure(s)
First, in a classroom setting, participants completed a questionnaire measuring demographic variables and relational uncertainty. Then, participants moved to a separate conference room containing a telephone. Then the research assistant gave them the following directions:

We would like you to imagine that you are calling your romantic partner, and he or she is not available to take your call, so you must leave a message on his or her answering machine.
We are asking you to leave a message with the goal of making plans with him or her, In other words, we are asking you to arrange some kind of date with this person. Its important that you talk the way you normally would typically talk with this person if you make plans with him or her, and try to talk that way today.

You can leave as short or long of a message as you like. Just try to say what you would ordinarily say when calling this person to arrange to spend time together. Leave a message as if you were actually leaving it for this person.

The research assistant directed participants to dial one number if their partner was a male and another number if their partner was female. Then, the research assistant left him or her alone in the conference room to complete to the call. When participants dialed the phone number, they heard a recorded male or female voice say, “Hi, it’s me. Leave a message.” After completing the task, participants responded to a follow-up questionnaire assessing their perceptions of the realism and effectiveness of their message.
c. sampling frame, type of sample 

The sampling frame was students enrolled in communication courses at a large mid-western university. Participants ranged in age from 18 to 41.  The sample was stratified. Respondents who indicated their most established relationship was with a stranger or spouse were discarded. This recruitment procedure yielded a final sample of 248 participants (149 females, 99 males). They reported they had been interested in their partners for an average 18.5 months. 

d. measurement of key variables

· CFA (confirmatory factor analysis) was employed to verify the unidimentionality of the self-reported variables. CFA requires that unidimensional factors meet three criteria: (a) face validity (b) internal consistency, and (c) external consistency. Items are face valid when they share a specific, precise, and common meaning. Items are internally consistent when they share a strong, positive correlation. Items are externally consistent when they share correlations of the same direction and magnitude with items from external scales.  (a) x2/df (b) CFI (d(Null Model) - d(Proposed Model) / d(Null Model) (C) the root mean square error of approximation √[(c2/df - 1) /(N - 1)]
· Self-Uncertainty, Partner Uncertainty, and Relationship Uncertainty were measured using items developed by Knobloch and Solomon. Participants employed a 6-point Likert-type response scale. (1=completely or almost completely uncertain, 6=completely or almost completely certain) to indicate their response to items completing the stem “How certain are you about…”  

· Realism was measured on the follow-up questionnaire. Participants indicated their agreement with statements completing the stem “My message was…” (1= strongly disagree, 6= strongly agree) Three items formed a unidimentional measure: (a) realistic of how I communicate with this person, (b) typical of how I communicate with this person, (c) similar of how I ordinarily communicate with this person 
· Message Length was computed as the number of words in the message. It ranged from 6 to 153 words across the sample.
Measures of Dependant Variable
Independent judges evaluated the fluency, affiliativeness, relationship focus, explicitness, and perceived effectiveness of the date request messages. First, the messages were transcribed from audiotaped copies of the voice mail recordings. They participated in an initial training session, and then they worked independently to judge 50 messages while reading transcripts and listening to the audiotaped messages. Next, they met to calculate their reliability and recalibrate their judgments. Finally, they repeated the cycle of judging and meeting until they evaluated the full set of messages. The judges were blind to the hypothesis.
· Fluency was measured in two ways. First, four judges rated the smoothness of each message. They rated the smoothness by indicating their response to an item that read “This message was smooth.” (1= disagree strongly, 5= agree strongly) Second, a judge counted the number of dysfluencies in each message. A tally was given for filler words, adjacent repeated words, slurred or mispronounced words, interruption of a thought, and noticeably long pause. Then a second judge came and counted the dysfluencies again.
· Affilativeness  which consists of content intimacy, personalism, and affection was measured using a likert-type response. (1= disagree strongly, 6= agree strongly) Four judges assessed content intimacy by responding to an item that read “This message is deep.” Four judges evaluated personalism using “This message is personalized.” Finally, four judges assessed affection by recording their response to the statement “This message is affectionate.” 
· Relationship Focus was measured by four judges rating the messages using a Likert-type scale (1= strongly disagree, 6= strongly agree) to the prompt “This message is focused on the relationship.”
· Explicitness was measured by four judges rating the messages using a Likert-type scale (1= strongly disagree, 6= strongly agree) to the prompt “This message is explicit as a date request message.”
· Perceived Effectiveness was measured by four judges responding to the item “This message is effective as a date request (1= strongly disagree, 6= strongly agree).”
· Self-Reported Effectiveness was measured by items that appeared on the follow-up questionnaire. Participants noted their agreement with items prefaced with the phrase “My message was… (1= strongly disagree, 6= strongly agree)” 

6. Findings/Analysis
Preliminary Analysis
· First, bivariate correlations were computed. Self, partner, and relationship uncertainty were positively associated. The three sources of relational uncertainty were negatively associated with people’s perceptions of realism and their reports of length of romantic interest. Message length was uncorrelated with relational uncertainty and realism, but it was positively correlated with length of romantic interest.

· The second analysis evaluated the overlap among the dependant variables. Ratings of smoothness and the number of dysfluencies were negatively correlated. The three variables of affiliation had a positive correlation. Positive associations were apparent among the number of dysfluencies, the variables indexing affiliation, and relationship focus. Explicitness was positively correlated with smoothness, and self-reported effectiveness.  Rated and self-reported effectiveness shared a positive correlation.

H1

· The first step of evaluating H1, one variable was regressed onto participants’ reports of realism and the length of their message to control for these sources variations.

· H1 was evaluated on the second step by adding self, partner, and relationship uncertainty. 

· More realism and shorter messages were associated with greater smoothness. On the second step, the three sources of relational uncertainty shared small negative associations with smoothness.

· More realism and shorter messages predicted fewer dysfluencies. On the second step, self and relationship uncertainty shared positive associations with dysfluencies. Partner uncertainty was not related to dysfluencies.

· This evidence qualified H1.

    H2

· The first step of evaluating H2, realism and message length were evaluated using hierarchical regression. On the second step, self, partner and relationship uncertainty were added. 
· Content Intimacy explained 39% of the variance in the judges’ ratings. There was a positive correlation between message length and content intimacy. On the second step, self, partner, and relationship intimacy shared a negative association with realism and message length. This was consistent was H2.

· Personalism also explained 39% of the variance in the judges’ ratings. A positive association between message length and personalism was apparent on the first step and negative associations between relational uncertainty and personalism were evident on the second step. These results were consistent with H2.
· Affection was positively associated with message length. Self, partner, and relationship uncertainty shared negative associations with affection. This also supports H2.

· This evidence qualified H2.

H3

· The first step of evaluating H3, one variable was regressed onto participants’ reports of realism and the length of their message to relationship focus. Message length shared a positive association with relationship focus. On the second step of the model, negative correlations were found between self, partner, and relationship uncertainty and relationship focus.

· This evidence qualifies H3.

H4

· The first step of evaluating H4, Judges’ ratings of explicitness were regressed onto realism and message length. One measure of relational uncertainty was entered. Findings revealed negative association between relational uncertainty and explicitness.  

· The data were compatible with H4.

H5
· On the first step, realism and message length were partialled from the dependent variables. Message length was positively associated with the judges’ ratings of effectiveness but realism was positively associated with participants reports of effectiveness.  On the second step it was found that relational uncertainty shared negative associations with both rated and self-reported effectiveness.
· These results imply support for H5.

H6

· First, self-reported measure of perceived effectiveness was regressed onto realism, message length, and the rated variable. Realism was positively associated with self-reported effectiveness. The rated variable also shared a positive association with the self-reported variable. On the second step, findings demonstrated negative associations between relational uncertainty and self-reported effectiveness.
· These results imply support for H6.

RQ1
· It was found that the length of romantic interest was negatively correlated with self, partner and relationship uncertainty. The length of romantic interest was positively associated with content intimacy, personalism, affection, and relationship focus. 

· These results imply that length of romantic interest does not subsume the associations that relational uncertainty shares with smoothness, content intimacy, affection, relationship focus, explicitness, rated effectiveness, and self-reported effectiveness of date request messages.
7. Conclusions/Future Research
· Results showed that relational uncertainty corresponds with less fluent, affiliative, relationally focused, explicit, and effective messages. Findings also indicated that people view their messages as less effective under conditions of relational uncertainty after controlling for the judgments of independent observers. The majority of these associations remained intact after taking into account length of romantic interest. In conclusion, the findings of this study hint at the intriguing role that relational uncertainty may play in message production. 
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